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4- Logistics

Under 45 hours from Inditex’s 92,301 employeex
the distribution centre lo uxe the customer ax their
the storex poinl of reference
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4- Logistics

I e Cuslomer

The heart { : Under 45 hours from Inditex’s 92,201 employeex
of the buxiness ’ the dixtribution cenire lo uxe the customer ax their
the storex poinl of reference
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Under 45 hours from Inditex’s 92,301 employeex
the distribution centre lo uxe the eustomer ax their
the storex point of reference
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The heart Where the customer Rapid response Under 45 hours from Inditex’s 92,301 employeex
of the buxiness and faxhion meel to markel needs the dixtribution cenire lo uxe the customer ax their
the storex poinl of reference
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4- Logistics

The heart Where the customer Rapid response Under 45 hours from Inditex’s 92,301 employeex
of the buxiness and faxhion meel to markel needs the dixtribution cenire lo uxe the customer ax their
the storex poinl of reference

> ZaraB X

ZaraB TIRBAEZTIK - ZE140EEFHEE - | zaraBEET NELIBEENTRE

SEEIIEEZENIRE - RBES 70 WHEPELE - BFEIEN
EIREE RS er']t**“%ﬂ%’a’ﬁ * 1 REE -

s\ BIREREEKNENEES -



TEB/X .
AARSERLE Za ra On||ne — ,\\J?_ZE\%CI:%

o
pasn g

GENERAL INFORMATION

VIDEO GUIDE In which countries is it possible to shop online?

HOW TO BUY You can currently shop online in Spain, Portugal, France, ltaly, Germany, United
GENERAL INFORMATION ‘ Kingdom, Austria, Belgium, Netherlands, Ireland and Luxembourg.

PAYMENT ,
DELIVERY How many languages is it possible to browse in?
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ZARA Autumn/Winter
2010-2011 - Woman

HERY 41761 -2 @R LiE

ZARA Autumn/Winter
2010-2011 - Man

AUTUMN/WINTER 2010 - 2011 : “‘: BB 33292 @A L
WOMAN ZARA Autumn/Winter
BEHIND THE SCENES 20102011 - TRF

ﬁﬁ%"’\& 23,099 -2 EA LA

FEF B R AR NE R TIT=3R “ ZARA AutumnWinter
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il eENSEE - + BIEE MEE ZARA Autumn/Winter
2010-2011 - Kids
y BERe 57,1853 @A W
ZARA Autumn/Winter 2010-2011 - Woman 5% -
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Facebook | Zara faceb
E E U E E 600 ‘Ill\ %\ LOOkbcl)ok Casual November, Coming Soon [ ke |

Home

Friends' Photo Albums

Count down in London, happy 2010 in
London
by Wendy Peng

Weekend in Dublin
by Wendy Peng

§E 1@ Lookbook Casual November, Coming Soon
| —_’-\ Updated

on Tuesday & 14,910 people like this. Sponsored Create an Ad

LJ View all 467 comments oOffres Chaussures Femmes
grou

facebook

Raquel Sousa Por fin encontre la forma de cambiar color a mi Facebook! No solo
cambiaras el color, sino que ademas podras cambiar el fondo tambien con la
imagen que mas te guste! :)

http://coloresfacebook.in/ AiEs el unico que funciona!

7 hours ago - Like + Flag

Offrez vous la paire de vos
réves! Jusqu'a 70% de
réduction, cliquez ici!

Wall Info Photos YouTube Events

Create an Ad

Write something... ﬁ Hadill Ayouijil waw

PR

Connect With More 7 hours ago - Like - Flag Téléchargez Letrader

- letrader.fr

....... NIENN NNEZ....NT1D2 22100 Y19 12X 7/ 12N M2 'O 9np | 1 chat (Offf
http://voww.youtube.com/watch?v=dZkV0ta85NO |° b 1 (Cilne)
ZARA + Others m Just Others "
ZARA SHOP ONLINE NOW!

AUSTRIA * BELGIUM - IRELAND - LUXEMBOURG * NETHERLANDS ] / M
Benefits

http://www.zara.com/ experience with more of your

Add to My Page's Favorites

[
/

Suggest to Friends

hitp:/www.zara.com/ friends. Use our simple invite
tools to start connecting.
18 Friends Like This SHOP ONLINE More Ads
6 of 18 Friends See Al
3 [[@) 16 hours ago * Comment * Like
JustSea Eunnie Choi Joanne Chiu
Tsai &Y 7,136 people like this.

1
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Yian ZARA Lookbook Casual November, Coming Soon
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Simssres ZARA — 2009

INDITEXEEIE T )\mE 20095F3F&IR
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ZARA 70.7{8EC  63.8% 1,608

R~ ®UFER

Sales by Contribution MNo. of stores at Met New Countries in

format(~) _ _ byformat ___thecloseofz009 _ _ openings2009 _ markets2009 _ __which it operates

Zara(*) 7,077 63.8% 1608 BB 2 74
Pull and Bear 771 7% 626 43 g dd
Massimo Dutti 790 7.1% 497 27 6 i
Bershka 1177 10.6% A51 60 4 W4
Stradivarius 702 6.3% c1g £g B 37
Oysho 280 2.5% 392 18 - 23
Zara Home 243 2.2% 261 22 1 25
Utergiie & 0.4% 57 26 a 11

{*) At year-end, the number of Zara stores included 213 Zara Kids stores
{* Millions af euros
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Zara Home
Ovysho 2.20,
2- 5 00

Utergie
0.4%

Stradivarius
’)n :} 0"

Pull and Bear

=0,
i« o

Massimo Dutti

. 1% Sales
conlribulion

by formal

Zara
63.%%

Bershka
10.6%

ZaraPIH 2UE(GINDITEXE B 42 |5 2(35% - =UILLE

745
million
CuUros in
dividends
(1.20 euros
per share)
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- Rank 48

EEEEEF =(74.68{23=7T)

48 i

e gl

Managinga network of more than 1,395 storesin 77 countries, ZARA
continues to grow internationally, recently opening stores in upscale
locations in Delhi and Tokyo and expanding its ZARA Home lineinto
more markets. ZARA continues to differentiate itself from H&M and
other fast fashion brands by offering the highest price points and
the closest direct replicas of runway fashions. It builds value on its
responsiveness and relevance. New merchandise arrives in the store
daily; clothing assortments are fully refreshed each month. Managers
and designers work jointly to style the brand’s garments, using a

et 0 1\\\

Mllestones
Jfor the year

Seplember

mhR10058 BE R EE628 EHEZFE508

I'S: Zaraimproves its position on the
Best Global Brands ranking prepared by
Interbrand each year. It rose from last
year'’s 62r||d position to position so. It is
the largest increase seen among fashion
companies found in the Top 100 on this
list.

ﬁ“ Vi m\m\\\

ﬂ'\“\ \\_

non-stop flow of information received at the store level to give shape
totheideas, trends and tastes developing around the world. Aithough
ZARA has never advertised in traditional channels, it has three million
Facebook fans as of mid-201@ and a presence on several social media
platforms. While the retailer has been cautious about launching an
e-commerce site due to concerns about the complexity of online sales,
ithasannounced launchesinthe U K., France, Germany, Italy, Portugal
and Spain. A progressive rollout of the site to other markets will follow.
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20095F ZARA EEWR Milestones
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iPhone & HER {4 £ E?ﬁ—FﬁBSO%:

* ZARA IN YOUR MOBILE

NEW CO LECT(ONS EVERY WEEK

December

Y E@ 7212 and Zara Home launch
applications for the iPhone and
othersmart phones enabling their users
Tﬁaccw;rasl“nr ble new produc sfl'rz
arrive daily at both chains’ stores.

WOMEN ZARA Home ZARA

/j\g WHAT'S NEW

COLLECTION
DOWNLOAD THE APPLICATION FOR YOUR MOBILEY

- IPHONE

- ANDROID ; il (O
' x .! B LOOK BOOK
- BLACKBERRY L I

- SYMBIAN (NOKIA)

_____ ¢ iz | ‘ . :
= = - WINDOWS MOBILE ' ' . '
- j ' s AL Bl CATALOGUE

Fall Winter 09/10




] ZARA — 2010

INDITEXEEEE T /)\MmE2 2010F X FFFHEFEE

SHERES - Net sales in 1H2010 and 1H2009 are shown in the table below:
5009 LE 31 93BEIL Concept 1H2010  1H2009 ﬂg}%‘f
Zara : .
2010 F*¥ & 35.79(E[@kyr  Pul&Bear 366 332 10%
Massimo Dutti 383 347 10%
Bershka 562 511 10%
Stradivarius 320 318 10%
‘ Oysho 132 116 14%
Zara Home 129 94 37%
EEFAS% Utergie 25 20 28%
Total sales 5,525 4861  14%
%$§ 009$HHH I:I:)E‘X_,ETS% LikE'-fﬂl""kEI sales grew 5% in .1 H2010,

compared with a 2% decrease in 1TH20089.
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Concept 1H2010

Net openings

1H2009

Z/ARA — 2010

~EIE )\ mh&

31 July

Total stores
31 July

2010 2009
Zara 43 40 1,651 1,560
Pull and Bear 23 19 649 602
Massimo Dutti 15 18 512 488
Bershka 24 35 675 626
Stradivarius 37 26 552 482
QOysho 14 8 406 382
Zara Home 6 11 267 250
Utergle 11 9 68 40
Total 173 166 4,780 4,430

Store openings are according to plan.
At the end of TH2010 INDITEX operated 4,780 stores in 77 counftries
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Sxmanay ZARA — The Near Future
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Product

When it’s gone, it’s gone.
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Promotion

« ZARA Facebookin#:BEFEREE 0 255
A7\ 3B IR 44
' 7R RESE - look book |
IFABSZ9 - EEE CEW |
eI g.uﬁﬁ.%lf?a"t.y% "

facebook

ZARA |3
2@ &#  ME YouTube E#h

ZARA+ ik Hikpox
ZARA Lookbook Woman Man November, Coming Soon

w R0 A WARA
e ﬁ u.Ii . A A

http://www.zara.com/

Lookbook Woman Man November, Coming Soo
7 EETER
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: v p O _-r I 3 10,386 {8\ £RE
f)J;] E/J 7 \SZ % . 0 TEL® 5088
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ZARA Lookbook Casual November

http://www.zara.com/
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